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Activity / Event report 

Name of event     : Faculty Speaks Episode 11 

Date(s) of conduction    : 13 October 2021 

No. of participants                          : 14 

Student coordinator/ committee  : Sneha Kamalpuria 

Resource person      : Dr. Tarveen Kaur 

Designation                                                          : Assistant Professor, Marketing 

Contact no.                                                           : 9833236513 

Email ID                                                                 : tarveen.chugh@atharvaims.edu.in 

 

Atharva Institute of Management Studies 

mailto:tarveen.chugh@atharvaims.edu.in


2 
 

 

 

 

 

 

 

DESCRIPTION 

 

Objectives: 

 Creativity in advertising. 

Key Takeaways: 

 What is creativity? 

 Creativity is out of the box thinking. 

 What is creativity in Advertising? 

 Creativity in Advertisement fulfills psychological, marketing and corporate 

requirements of the consumer. 

 Overview of ‘Share - A - Coke’ campaign. 

 ‘Share - A - Coke’ campaign focused on the relationship between India and 

Pakistan. 

 It is not creative unless it sells. 

 Creative means dramatically showing how a product fulfills a consumer need. 

 It can be as simple as casting the right actor or character for a brand. 

 A unique demonstration of product superiority is creative. 

 Overview of ‘IKEA Campaign’. 
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 IKEA focused on the DIY aspect of customizing your kitchen. 

 Why creative ads? 

- Memorable Ads. 

- Impressing customers. 

- Likeability. 

 Overview of Sun drop Oil Ad - 90’s era’. 

 Sun drop Oil campaign focused on health even after eating oily food. 

 Overview of ‘Burger King - Halloween Campaign’. 

 Burger King Campaign focuses on how a clown (Mc Donald’s) also wants to 

eat from Burger King. 

 Advantages of Advertisement:  

- Increasing Sales. 

- Saving time. 

- Prevention of lost sales. 

- Introduction to new products. 

- Creative market attitude. 

- Impressing the public. 

- Informing customer. 

- Providing Employment. 

 Overview of ‘Apple IPhone 13 Campaign’. 

 Apple Campaign focuses on ‘with the current lifestyle this is your 

requirement’. 

 Quiz on slogans and taglines. 

 Importance of Brand recall value. 

 What is moment marketing? 

 Moment marketing is the marketing in which the brands insert themselves 

into important moments. 
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 Moment marketing is unethical. 

 How moment marketing is different from Amul’s? 

 Moment marketing is always very risky. 

 Questions and answers. 

 A brand should never over promise and under deliver, but it should under 

promise and over deliver.  

 

 

 

 

 

 

 

 

FLYER OF THE EVENT 
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Flyer Designed by: Piyush Chaudhary (MMS) 
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GLIMPSES 
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EVENT REPORT PREPARED BY: SNEHA KAMALPURIA, STUDENT, MMS DIVISION B. 

Verified by: Dr. Shubhi Lall Agarwal, Director, IQAC, AIMS. 

Submitted to: Dr. R.G. Ratnawat, Director, Atharva Institute of Management 
Studies. 

 

This video was recorded on the Email ID paperpresentation@atharvacoe.ac.in 

 

Live session was initiated by Sneha Kamalpuria. 
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